
MKTG 443: Marketing Research 

An overview of research theories, concepts, and methodologies as applied to marketing problems. Attention is directed 
toward the application of sampling, sample design, data analysis of marketing problems, and how findings are used in 
formulating marketing policies. 

Credits: Credits: 3 
Prerequisites: Prerequisites: 
MKTG 343 
Program: Program: Business Administration 
Semester Offered: Semester Offered: Spring odd years 
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